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The EBSOMED project is led by BUSINESSMED within a consortium consisting of 6 partners.

g e T
W‘ 4‘ ANIMA g EUROCHAMBRES . o e g e bt

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn



DIGITALIS

Pioneering Digital Transformation

Al is Taking the Business by Storm!

“Al will be the most disruptive class

of technologies over the next 10

years, due to Radical Computational
Power, near-endless amounts of
Data and unprecedented advances in

Deep Neural Networks”

Hype Cycle for Emerging Technology Report —
Gartner - 2017
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Pioneering Digital Transformation

Big Data is the Competitive Advantage

- Digital Technologies are changing
the customers behaviour
- 6.1 billion Smart Phones users’ by

2020 g il
- 28 billion connected devices by Yy e A 00 P 0 01 b0
HaR . ToOT P SN0 01101 00 034,188
2021 o d ' -- 101 _v0mm, 001101, oglml,mlj_

¥

Huge sources of Instant
personal data on
customers
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Pioneering Digital Transformation

Marketing is Dynamically Evolving

: . . Real Time
Marketing Relationship Heitel B T
Era Era Era
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ring Digital Transformat

New Marketing Imperatives
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Customer Data Convergence

Customer Relationship Context

Is the support of this company

relevant in the near future?

« Customer Life Cycle
 Products/Services Ownership
« Purchase History

= Predictive Analylics

Personal Context
Is this important to me in ife?
* Proforonces
* Alltydes
» Soaal Connections
« Psychographics
» Expressed Neods

Real-Time
Context - Situational

Is there s "'N'f’l”}l} I need n-']'lf now?

* Web Search

= Visit to Webpage
* Purchase

« Call to Call Contor
* Moblle App

= location
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Pioneering Digital Transformation

Disruption in Customer Engagement

Real-Time
Decisioning Real-lime
Engine Data Store

,. P Customer
' Profile

o Execute Decision Flow

Apply
Business Rules,
Analytical Models
and Assign Offers

e Offer Arbitration

Al (oniacts

' and Responses
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Pioneering Digital Transformation

How Al is Transforming Marketing?

- Better Understand, connect and
create Greater Experience

- Analyse the behaviour pattern of

consumers through a huge volume

of data. ‘i. E

- Forecast the buyers needs and

engage with the targetted audience

in a much better way.
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Pioneering Digital Transformation

Al Use Cases in Marketing
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Pioneering Digital Transformation

Al Break Through Marketing

= Advanced data analysis

= |mage recognition to understand
consumers patterns, behavior or needs.

= Right customers targetting with Analytics

= Personnalized Content Marketing Strategy

= Recommendation engines

= Predictive Marketing Campaigns

" Programmatic Advertising: Machine
learning to optimize campaign and adapt
creative

= Chatbots as key touchpoints for service
brands

= Coversational commerce (speach and text
recognition)
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THANK YOU ©

The EBSOMED project is led by BUSINESSMED within a consortium consisting of 6 partners.
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